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On the Grow
Dallas’based Drillsite Broadcast Co. caught the /TC()[n\pa_\ny\ke? S iy e S OUNY
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eye of the Dallas Business Journal, which in July |
spotlighted the company’s aggressive plans to turn /

the camera on oil rigs and well sites in every major
U.S. oil and gas basin. Drillsite Broadcast has found
its niche in offering what Senior VP (and AAPL / &
member) Greg Jessup describes as “real-time viewing” = 5)!}:
from drilling sites. / e
Its remote drillsite broadcast services help opera- 123
tors and investors keep close tabs on drillsite work in R E
. . . . . Cldemts ey pavny Pl cme, n
progress by delivering live video and data feeds via ! : e e -
satellite to the desktop back at the office. [t allows / : S g«;ﬂ:}.}%’“ﬁ g
stakeholders to tune into the wellsite from any loca- | ety ﬁwﬁm‘zﬂﬁ : i
tion in the world via a password-protected Web ot o e S ;ﬁ_ﬁ“ﬁﬁﬁ <
site. Also scrolling across the Web page is perti- X el e £l
nent info like weather, operator drilling reports E)
and, if applicable, stock prices. The company N
plans to add presentations from geologists and S
owner/operators, and eventually technology N
may deliver live broadcasts via Blackberrys and
iPhones, according to the story.
DBJ reported that the company — “the
Drillsite Broadcast's
Michael Dwi_n_ne]l,

first and sole broadcast-quality provider of live
drillsite feeds” will reach 2007 revenues of $1.5

million — which officials expect to increase

“exponentially.”
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